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organi 2008 was a year 

of  growth and 

accomplishment  

for our co-op, 
marked by sales in excess of 

$133 million, the opening of 

our ninth store, and unprec-

edented community involve-

ment. We ended our fifty-fifth 

year in business on solid 

financial ground, well-posi-

tioned for continued success.

The highlight of 2008 was 

the September opening of  

our store in Edmonds, Wash. 

Our presence in this new 

market had been eagerly  >>

PCC opens its ninth store
The Edmonds PCC, welcomed in September by enthusiastic crowds and on track to 

earning LEED® Platinum Certification, created an exciting shopping experience from 

the start. In its design, construction, and operations the store demonstrates its eco-

friendly features that maximize resource efficiency, minimize waste, and offer a healthy 

atmosphere for customers and the products for which PCC is known and trusted.



25 years of fresh and fun classes
PCC Cooks offered almost 1,000 classes in 2008, offering 

practical advice and delicious recipes for selecting and 

preparing healthful food. The program’s 25th anniversary was 

celebrated with a collection of favorite recipes created by 

some of PCC Cooks’ most popular instructors and distributed 

to students throughout the year.

Organic  
certification

Each PCC store under-

goes rigorous inspection 

annually by the Washington 

Department of Agriculture 

to make certain all systems 

and procedures are in  

place to ensure the integrity 

of the organic products  

from loading dock to 

shopping cart. As of 

February 2009 all nine 

PCC stores are certified 

organic retail locations.

the PCC Kid Picks program 
has invited children age  

12 and younger to sample 
and vote on PCC products 
for five years. At year-end, 
1,600 products had been 

Kid Picks approved. 

PCC has supported 
local non-profits 
through the sale 

of  PCC scrip since 
2002. in 2008, 

140 scrip partner 
organizations earned 

$124,500.

Tracy Wolpert

CEO, PCC Natural Markets

two parking lot rain gardens are among 
the edmonds PCC’s eco-friendly features.

l>>
anticipated by that community and the introduction of PCC’s offering of natural and organic products and 
outstanding customer service, in our most eco-friendly store yet, was greeted by enthusiastic opening crowds 
and strong sales. 

The launch of the Edmonds PCC was just one of many achievements that strengthened our triple bottom 
line, enriched the value of PCC membership, and made 2008 worthy of celebration. Throughout the year we 
experienced continued positive response to our member benefits program that resulted in the return of more 
than $2.6 million in discounts to members, an increase of 18.9% over 2007.  

Support from all PCC shoppers made it possible for our consumer outreach and education programs to grow 
in scope and impact. Our PCC Cooks, PCC Food Bank, PCC Kid Picks, PCC Rechargeable Scrip and PCC 
demo programs are all examples of established programs that have proven timeless in their popularity and 
value to the communities we serve. New last year were two well-received enhancements in communications 
between PCC and our supporters. We launched PCC Fresh, our monthly electronic newsletter, and added social 
networking options through which we interact with customers via online media on a wide range of topics. 

In all we do, PCC is an advocate for the consumer. Last year we made headlines with announcements that PCC 
had banned all products containing ingredients from cloned animals and their offspring, and that we expect 
serious movement within the natural foods industry towards full disclosure of product ingredients. Just as 
important were our several public statements, made by letter and editorially in our member newspaper, the 
Sound Consumer, regarding issues and policies critical to our communities and our industry. PCC members 
can take pride in our co-op’s relentless attention to matters of food security, product quality, consumer health, 
and environmental stewardship, as well as in our comprehensive procedures for keeping customers and staff 

informed, that collectively have earned the trust we value above all else.

The year ended with the economy, locally and nationally, in a serious downturn that will need time and prudent 
fiscal management to navigate successfully. Thanks to the ongoing support of our members, staff and suppliers, 
we are confident that our co-op will continue to prosper by offering the high quality natural and organic 

products our customers expect from their neighborhood PCC for many years to come. 
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Your board of trustees is pleased to report that the year 2008 
was among our cooperative’s most successful in its 56-year 
history. We thank PCC’s members and staff for your contributions 
to this success.

In addition to the financial gains detailed in this Annual Report, 
PCC made noteworthy progress in other aspects of its opera-
tions. Those aware of PCC’s commitment to environmental stew-
ardship will recall that our store in Redmond was the first-ever 
grocery store to receive the U.S. Green Building Council’s LEED® 
(Leadership in Energy and Environmental Design) Gold Certifica-
tion. In the 21 months since earning that recognition, several 
grocery retailers around the country have built their own LEED-
certified stores. With our new store in Edmonds expected to be 
the first in the country to qualify for LEED Platinum Certification, 
PCC sets a new green building standard for the industry.

Our cooperative’s commitment to sustainability reaches beyond 
its own operations. In the past year, PCC has spoken out on 
proposed changes to regulations on genetically modified crops, 
policies regarding sustainability in the organic food trade, 
and candidates for possible appointment to critical positions 
within the U.S. Department of Agriculture. That PCC’s voice, 
involvement, and partnership are increasingly sought on issues of 
food policy and public health attests to the trust our cooperative 
has established with regional and national policymakers.

The past year also saw your board and management intensify 
efforts to define and advance a thoughtful, progressive agenda 
for social responsibility. We can assure you that PCC will continue 
to promote the well-being of the communities it serves and to 
support causes that reflect the shared values of its members.

Despite the climate of economic uncertainty that has settled 
upon us, our cooperative remains fully committed to its pledge 
to do well — and do good. We thank you for the opportunity to 
serve you. 

comm Stephen Tan

Chair, PCC Board of Trustees

since 1989, the PCC Food bank 
Program has purchased nutritious 
bulk food with shopper donations 
for repackaging by volunteers and 
distribution to partner food banks. 

in 2008 more than 69,600 pounds 
of  food were donated to nine 

neighborhood food banks.

PCC’s demo program 
educated shoppers with more 

than 2,200 sampling events 
in 2008, offering them the 

opportunity to try products 
and ask questions.

localBuilding a PCC  
community online
In our stores, at home and 

all around town, PCC brings 

together engaged, caring and 

health-conscious individuals and 

organizations. In 2008, PCC 

developed online shopper communities through Facebook, 

Twitter, Flickr and more. Also introduced was PCC Fresh,  

PCC’s colorful, monthly electronic newsletter that offers 

subscribers timely information to shoppers, cooks and  

the community at large. To join the conversation,  

visit pccnaturalmarkets.com/followus.



In 2008, more than $510,000 in 

individual and corporate donations to 

the PCC Farmland Trust helped save 

and support local organic agriculture. 

Since 1999, this independent,  

non-profit land trust, founded by  

PCC Natural Markets, has saved 

three Washington state farms in 

Carnation, Sequim and Walla Walla. 

Consolidated inCoMe stateMent
 2008 2007 2006  
sales    133,194,173    115,209,040    105,891,980  

Cost of Sales      82,188,546      70,307,478      65,851,533  

Gross Profit      51,005,627      44,901,562      40,040,447  

% of Sales  38.29% 38.97% 37.81%  

     

operating expenses      
Staff Wages, Benefits, & Taxes      33,775,469      28,918,955      26,554,026  

Gen’l Administrative & Occupancy      11,940,681      10,749,188       9,635,658  

Outreach Expense       1,531,397       1,165,632          934,610  

total expenses      47,247,547      40,833,775      37,124,294  

Income (Loss) from Operations       3,758,080       4,067,787       2,916,153  

 

other income (expense)      

Other Misc Income (Expense)          430,887          580,891          458,035  

Interest & Other Expenses                   -                     -                     -    

New Store Opening Costs         (674,488)            (7,874)        (516,554)  

Gain (Loss) on Disposal of Assets           (72,478)        (118,822)          (29,459)  

income before Fed income tax       3,442,001       4,521,982       2,828,175  

Fed Inc Tax Provision (Benefit)       1,187,319       1,541,000          953,000   

net income (loss)       2,254,682       2,980,982       1,875,175  

As % of Sales 1.69% 2.59% 1.77% 

Consolidated BalanCe sHeet
 2008 2007 2006  

Assets      
Cash & Equivalents       5,009,943       8,825,020       3,943,451  

Receivables          790,856          586,956          928,876  

Inventory       3,912,966       3,205,434       3,464,258  

All Other Current       2,197,263          789,520          514,109   

total Current assets      11,911,028      13,406,930       8,850,694  

 

Fixed Assets (net)      24,167,775      16,164,868      16,987,343  

All Other Non-Current          592,105          462,872          427,042  

     

total assets      36,670,908      30,034,670      26,265,079  
     

LiAbiLit ies      
Accounts Payable       4,389,062       3,780,792       3,571,796  

Accrued Expenses       2,738,107       2,203,319       1,821,248  

Other Current Liabilities                   -                     -              34,632  

total Current liabilities       7,127,169       5,984,111       5,427,676   

Long Term Debt                   -                     -                     -    

All Other Non-Current       5,723,231       2,798,569       2,719,633  

total long term liabilities       5,723,231       2,798,569       2,719,633  

 

total liabilities      12,850,400       8,782,680       8,147,309  

 

Net Worth      
Membership Certificates       6,085,224       5,771,388       5,618,150  

Retained Earnings      15,480,602      12,499,620      10,624,445  

Net Earnings       2,254,682       2,980,982       1,875,175  

total net Worth      23,820,508      21,251,990      18,117,770  

 

total liabilities & net Worth 	 				36,670,908      30,034,670      26,265,079

PCC Farmland Trust

loCations

edmonds: 9803 Edmonds Way, Edmonds

Fremont: 600 N. 34th St., Seattle

Greenlake: 7504 Aurora Ave. N., Seattle

issaquah: 1810 12th Ave. N.W., Issaquah

Kirkland: 10718 N.E. 68th St., Kirkland

Redmond: 11435 Avondale Rd. N.E., Redmond

seward Park: 5041 Wilson Ave. S., Seattle

View Ridge: 6514 40th Ave. N.E., Seattle

West seattle: 2749 California Ave. S.W., Seattle

Co-op office: 4201 Roosevelt Way N.E., Seattle

www.pccnaturalmarkets.com

BoaRd oF tRustees

Carol Binder, Don DeSantis, Buzz Hofford,  
Kelly Horton, Julianne Lamsek, Alexander Rist, 
Chantal Stevens, Stephen Tan, Julie Tempest

Chief executive officer: Tracy Wolpert
Chief Financial officer: Randy Lee
Board administrator: Janice Parker


